
China International Gold, 
Jewellery & Gem Fair –
Shenzhen 2010

Visitor Survey Report



Survey SummarySurvey Summary

793Total number of online surveys – visits: 

[324 /4082]

7.94%Overall response rate: 

324Total number of online surveys collected

4,082 Total number of online surveys successfully sent ou t:

6,751Total number of visitors from EIS:



Nature of business(es) of visitors

9 (3%)

8 (2%)

125 (39%)

120 (37%)

101 (31%)

86 (27%)

72 (22%)

37 (11%)

26 (8%)

16 (5%)

12 (4%)

11 (3%)
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No. of people responded: 324
No. of people skipped: 0



Are you a firstAre you a first --time visiting in this exhibition?time visiting in this exhibition?
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No. of people responded: 324
No. of people skipped: 0



How did you learn about this exhibition?How did you learn about this exhibition?

42 (28%)

45 (14%)

48 (15%)

64 (20%)

68 (21%)

81 (25%)

82 (25%)
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Others

Word of mouth 

Electronic promtoion

Website

Advertisement

Direct Mail

At UBM Asia's jew ellery exhibition
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� Among all channels, UBM Asia’s jewellery exhibition (25%) and Direct Ma il are the major 
channels to draw visitor’s awareness to the Fair . Advertisement (21%) and website (20%) are 
also effective channels to attract visitor’s attention to the fair. 



How did you learn about this exhibition?How did you learn about this exhibition?
(Base: visitors who learnt the show from advertisement)(Base: visitors who learnt the show from advertisement)

40 (62%)

18 (28%)

12 (19%)
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Trade
publications

Mass media

Outdoor
advertising

No. of people answered: 64
No. of people skipped:   260

� Ad campaign in trade publications draws the attentio n of the vast 
majority of respondents (62%).



How did you learn about the Fair? 
- analysis of the answers under 

“UBM Asia’s jewellery exhibitions”
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September Hong Kong
Jewellery & Gem Fair

June Hong Kong Jewellery &
Gem Fair

China International Gold,
Jewellery & Gem Fair -

Guangzhou

China International Gold,
Jewellery & Gem Fair -

Shanghai

No. of people answered: 76
No. of people skipped:   248

� The result revealed our September Fair (78%) and Ju ne Fair (33%) provide an 
excellent platform for promoting our Shenzhen Fair.

� As most of the visitors selected more than one fair when answering this questions and 
therefore, the total percentage of this questions in more than 100%.
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88 (27%)

102 (31%)

112 (35%)

114 (35%)

125 (39%)

199 (61%)
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� Finished jewellery (61%) is the major sourcing prod uct for buyers. It follows 
with gemstones (39%), silver jewellery (35%) and pa ckaging & technology 
(35%).

� As most of the visitors selected more than one product category when answering this 
questions and therefore, the total percentage of this questions in more than 100%.

No. of people answered: 324
No. of people skipped: 0



To what extent do you think your objectives for 
visiting in this exhibition have been achieved?

14% 34% 31% 8% 13%

17% 38% 34% 6% 4%

8% 22% 35% 15% 20%

10% 36% 37% 11% 6%

7% 16% 30% 14% 33%

10% 33% 42% 8% 7%

�� ��� ��� ��� ��� (���

Look for new suppliers

Seek franchisor/ principals

Source new products

Place orders

Collect market information

Consolidate contacts with
suppliers/business partners

Fully achieved Fairly well achieved Not quite achieved

Did not achieve at all Not applicable��������������	�
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� Among all objectives provided, collect market information (55%) received 
highest score of satisfaction . 



To what extent are you satisfied with the following s?

13% 60% 24% 3%

6% 48% 40% 5%

6% 33% 50% 10%

6% 28% 48% 18%

10% 59% 26% 4%
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Quality of exhibitors

Quantity of exhibitors

Product range

Product price

Service of exhibitors

Extremely satisfied Quite satisfied
Not so satisfied Not satisfied at all

No. of people responded: 324
No. of people skipped:          0

� Among all options provided, the quality of exhibito rs (69%) and service of 
exhibitors (73%) received highest score of satisfact ion . 



To what extent are you satisfied with the organiser  
on the following?

18% 57% 23% 2%

19% 57% 19% 5%

19% 59% 20% 2%

23% 61% 14% 2%
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Information before the fair

Information during the fair

On-site services

Signature and decoration

Extremely satisfied Quite satisfied Not quite satisfied Not satisfied at all

No. of people responded: 324
No. of people skipped:          0

� In general, high level of visitors’ satisfaction ( � 75%) was received for the 
overall services provided by UBM before and during the fair period.



Please give an overall rating for your visit to
this exhibition
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Average Rating : 6.34

No. of people answered:   149
No. of people skipped:        0



How important are the following to you in your 
planning to visit this exhibition?

13% 39% 39% ��

15% 41% 39% ��

40% 51% 9%(�

29% 56% 14% (�

21% 52% 24% ��

33% 49% 15% ��
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Invitation from the organiser

Invitation from your suppliers exhibiting at the exhibition

Who will be exhibiting at the exhibition

What products will be exhibited

Making appointment with the exhibitors before the exhibition

Meeting other visitors at the exhibition

Extremely important Quite important Not quite important Not important at all

No. of people responded: 324

No. of people skipped:         0

� All of the above options are important factors for visitors to make their decision for 
visiting. “What products will be exhibited”(91%) and “Who wil l be exhibiting at 
the exhibition” (85%) were the important motives to attract visitors for visiting.



Please tick the THREE jewellery exhibitions that 
you rate most important

5%

61%

3%

16%

6%

2%

7%

�� ��� ��� ���

%������� �!����
����"���$��


 &'�(��������!

%�����) �
���$��


(����*��+#���

 ,���-����'���� �!����
����"���$��


.�
���-����'����+�#�
��#�����

 �!����
�����!

��/#��0�
�-����'���� �!����
����"��

$��


7%

34%

7%

19%

8%

6%

16%
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First Choice

10%

26%

10%

18%

11%

9%

14%
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Second Choice

Third Choice

� Our September fair(61%) is the most 
important fairs to visitors . It follows with TDC 
March Fair and our June Fair as the second 
and third choices respectively. 



Please tick the THREE jewellery exhibitions in 
China you rate most important

10%

5%

44%

11%

5%

25%
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� Our Shenzhen fair(44%) is the most 
important China fairs to visitors . Our 
Guangzhou fair gained highest score as the 
second and third choice for visitors.

First Choice Second Choice

Third Choice



+��
��(�

�����

��
����(���

Are you interested in visiting other UBM Asia 
exhibitions?

2%

7%

0%

5%

16%

1%

15%

43%

16%
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Istanbul Jewelry Show - March 2010

Gem & Jewellery India Intenational Fair - Chennai
2011

June Hyderabad Jewellery, Pearl & Gem Fair
2010

Japan Jewellery Fair 2010

China International Gold, Jewellery & Gem Fair -
Shanghai 2010

China International Gold, Jewellery & Gem Fair -
Guangzhou - 2010

June Hong Kong Jewellery & Gem Fair 2010

China International Gold, Jewellery & Gem Fair -
Shenzhen 2011

September Hong Kong Jewellery & Gem Fair
2010

� In general, visitors are interested in visiting other UBM Asia exhibitions (87%). Most 
visitors would like to visit our flagship fair – Sep tember Fair (43%). 


