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Cosmapenl Asia, 2008 this
Mavermber was far more action
packnd Man previaus yoars,
A e global economic Sius-
Ban wirsens, axnbitors and
attendess were consclous of
makig the best deals anc
ugsng tha platfom for
exchange 1o Desl achaniags,
“Coamoprof Asla has become
asralenc place o beal a
hime winen the mdustny is
flezstinning its futue,” Laura
Zaccagnin, Internateonal Aftaies
Manager, Sogecos Spa,
commented af the inaugural
press. conference.

kary of the global top trade
pubdcations, including Salon
tndia attendsd Cosmoprof to
chronicks beauty rerds and
ior am exchange of views with

Date: Mercember 12-14,
2008

Locatian: Harg Kong
Cormamtion & Exhibitian
Canlig, Hong Kong

CEOs and leaders of comp-
arees represented at the show;
1o ook back: at the changing
scanaria of 2008 and ahead at
e corming year.

Soma Feghlights, a5 chmonacied
by Quar texam:

Show parlicipation

There were 1,357 exhibiting
COMPANIES @N INCRsss Irnm
1,265 in 2007) and 30,487
aftencess 16,44 poroen] mone
than the previows year), Thise
Included imporiers, distnb-
utees, halr and beeuty salkon
owners and spag, as wel as
global beauty beaders, all
uncer ane raof

Country pavlions that repre-
sented large numbers included
Australia, Ching, Franca,
Giarmany, Kaly, Thaisnd
Switzerland, Taiwar, Thalamd,
tha UK, US4, eic.
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New bramds al e show

Mew and innowvative brandsz
includad Aksan, HOP, Irtersos,
Ricany, Dermatogica, Cibi,
Germaing D Gapuooni, LIPS,
Babyliss, Lakrs, Takara
Balmont, Flons, Asta Pacific,
Biding, Aska, Giftmnine and
MR TICe

New |ngo

Cosmoprof has changed s
logo as well 23 the colors, with
a raay Bighter font and a
changed advertising cam-
paign. The resull; 8 mons
dyrarmic ook, the organizers
fell us.

Inedia on the cards

An irmpartant announcemant;
Cosmoprof is now (ooking
sarousty at the Indian markst
and will malsg its first commit-
ted move in 2010,

Thiz may ba in the form of
seminars and day conferencas
as i will da " Ching Nl yaar
“Thare will A5 ba an opp-
orfunily Lo meel with pears,
network and discuss busiress
opporiunities,” says Laura
Zaccagning, Look ool kor
fustiver announceEments con
firrming dates and finer dotails

Nztural Iremds

Matural procicts were an
important trend at the show
particularhy with the Australian
pendlicns and brards such &3
Mature’s Gald angl Ingen, = fast
grawing brand on the interma-
ticnal marked. Indio, Eunched
anly in Januany this year iz
alreacty in 240 outlets, and will
be in Korea, Singapare and
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and metalics vied for attertion
within the larger thome of
suatainabe, enviranmeand-
friendly packaging. Lipstick
cases with 8 metalic finish and
mirrors at strategic angles
contanue to be a freed

Diympics of hairdressing
Tres COWIC Asia Cup 20085,
known a3 the Clympics of
Hairdressing, was held for the
first time in Horg Kong. The
bewa day tourmarment attracted
mone ten 1,000 professionals
Hld i conjunction with
Coamoprol Asia, Organisation
Merdiake Coiffura {OMC) and
the Hong Kong Hairdesignars
Mzsocislions, the compatithan
had more than 300 partici-
pants Team diferant countries.
Blossom Kochhar, Presidant of

LK, wilhun tha wear. Thew are
shudyng the Indian markest for
groweth 25 wall “The bramd is

an aesthetician 's choit
perfect for the professicnal
market.” says Indio Sales
Diractar Scott Michaslzan,
Minaral cara lines im mdake-up,
a big trend in the West wene a
bog attraction, |srasd beand
Mineral ficeeers, toak the
noncent ane step further 1o
show off chrysanthermums and
ather flower based products,

Beauty salon management

An interesting seminar for
those aspiring to cpen salong
and othera greppling with

running an existing ane. Annie

Furyy, Intam aticral Spa and
tiree Inciam Hairohessers

Assaciation and of the Indian
chepter of the OMC was one

af the juciges at the avent,
Kochhar explaing: “The first

day was about technical

aspecis and 1he second was
fzshion, \We thought It was
important to show off the

streed looés that hairdressers

need to keeo in mind.”
Some of the key shyles that

emergad from the ewvent;
Agpmmednc looks are wery

miLech in, but with a soft finish

Beawsty Lecturar, Owner of
Mara Than Skin Urben Spa
olarad profeesional guidelines
and irforrmagion aon salon
operations and business

deveopment. FHer sdvice:
Enzung tha branding of your

procluct

Craate customer loyalty for
waur arand
Lok foe partnerships hat can
hedp in brand Gulding
Stucly the compatiicn and
nsure your awn strengths

Be careful aboul the products

YO LISE I YOUF Spasalon
Blonde highlights in darl hair

Burgurdy calars i hai wark
well with dark skin.

Tha O Asia Sup 2008 with
stying shoscasd By Pt Pon

EALCH INTERNATIONAL

Lookimg ahead
Cosmoprof Azia wil be held

raxd year from Movembear 11
ta 13, 2009 in Hong Kong. @

R 2008
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Detarming the Best support

and training for the stafl, espe

cially for produst usages

Packaging

An array of packaging displays

that can changs the antire
g

positioning of a product,
Clearer tranaparart packaging

s Bronhe Bopl and lsed Dang Menoal
wn ol Packoging yends
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